
 

 
 
 
FOR IMMEDIATE RELEASE 

 
 

FOX SPORTS ADDS TWITTER AND SNAPCHAT COLLABORATIONS 
TO EXPAND 2018 FIFA WORLD CUP™ CONTENT AND 

PROGRAMMING  
 

Twitter to Feature Exclusive Live Matchday Shows from Moscow, Highlights of 
Every Goal; Snapchat’s “Our Stories” and Publisher Stories Will Showcase Game 

Highlights and More 
 

JANUARY 9, 2018 (LOS ANGELES, CA) -- FOX Sports, the exclusive English-language home 
of the 2018 FIFA World Cup™, kicks off the year announcing new Snapchat and Twitter 
agreements for the global event.  The relationships will provide dynamic opportunities tailored to 
each respective social media platform and its wide, growing audience.  
 
“These exciting collaborations with Twitter and Snapchat mark a major opportunity to leverage 
the world’s greatest sports moment and our talent beyond the TV screen,” says Alexis Ginas, 
SVP of Cross-Platform Solutions, FOX Sports.  “Alongside our FOX Sports-owned properties, 
they’ll help amplify this summer’s incredible live events programming – 64 matches total at the 
FIFA World Cup.  We’ll immerse fans in the ‘beautiful game’ even further through our experts and 
fun, creative content from Moscow.” 
  
FOX Sports will produce a 30-minute live show with host Rachel Bonnetta, streamed exclusively 
on Twitter from Moscow’s Red Square each match day (27 shows, in total). Featured guests on 
the show will include FOX Sports’ 2018 FIFA World Cup™ on-air talent Rob Stone, Landon 
Donovan, Kate Abdo, Alexi Lalas, Fernando Fiore, Stu Holden and other top-notch 
personalities.  The show will provide match action previews, recaps and Twitter reaction as well 
as original segments produced by FOX’s team in Moscow.  This live coverage will be available in 
the United States to Twitter’s logged-in and logged-out audience and can be viewed via 
@FOXSports and @FOXSoccer on computers, tablets and mobile devices. 
 
FOX will also provide near-live video highlights to Twitter for each game, including every goal 
scored as well as video featuring talent Q&As, player/coach interviews and press conference 
clips.  Both the live show and video clips will include advertising packages on Twitter available for 
sponsors. 
 
"We are excited to collaborate with FOX Sports to bring an exclusive daily live show, expert 
analysis and video highlights from the 2018 FIFA World Cup to Twitter alongside the best curated 



real-time conversation," says Anthony Noto, COO at Twitter. "Passionate soccer fans will need 
to look no further than FOX and Twitter to find everything that’s happening at this summer’s 
tournament.” 
 
On Snapchat, FOX Sports will produce a Publisher Story that chronicles the day-by-day drama 
of the month-long tournament. Viewers will relive the action via broadcast-level highlights and 
expert analysis of the must-see moments. Through recaps, previews and features produced 
specifically for Snap, the Publisher Story will have something to offer both die-hard fans as well 
as those who are experiencing "the beautiful game" for the first time. 
Publisher Stories are magazine-like editions of content produced by leading media companies for 
Snapchat’s mobile-first audience, all using the app’s full-screen vertical storytelling canvas. FOX’s 
Publisher Stories will incorporate video, text, artwork, motion graphics, and more.  
 
Snapchat will also produce FIFA World Cup™ “Our Stories,” featuring video highlights of goals 
and other key moments from the tournament provided by FOX Sports alongside exclusive behind-
the-scenes reactions from fans in Russia and those celebrating at home around the world. The 
FIFA World Cup™ “Our Stories” are hand-curated compilations of video Snaps submitted by 
Snapchatters at events and locations around the world, and produced by teams of editors at 
Snapchat. While Publisher Stories provide an expert editorial perspective, Our Stories provide the 
community perspective -- throwing Snapchatters into the experience of these events from all 
different points of view.  
 
"We're thrilled to be one of FOX Sports’ first digital collaborators for the FIFA World Cup," said 
Ben Schwerin, Snap's Vice President of Partnerships. "What makes the tournament so 
exciting for us is that we are going to be able to deliver our community a perspective of the global 
game that brings them not only into the roaring stadiums in Russia, but also to those celebrating 
in cities around the world." 
 
Snapchat has 178 million daily active users worldwide, with Snapchatters visiting the app more 
than 25 times a day for an average of 30 minutes. More than 3.5 billion Snaps are created with 
our cameras each day and over 10 billion videos are watched on Snapchat every day. 
 
About FOX Sports 
FOX Sports is the umbrella entity representing 21st Century FOX’s wide array of multi-platform US-
based sports assets.  Built with brands capable of reaching more than 100 million viewers in a single 
weekend, FOX Sports includes ownership and interests in linear television networks, digital and mobile 
programming, broadband platforms, multiple web sites, joint-venture businesses and several licensing 
partnerships.  FOX Sports includes the sports television arm of the FOX Broadcasting Company; FS1, 
FS2; FOX Sports Regional Networks, their affiliated regional web sites and national 
programming; FOX Soccer Plus; FOX Deportes and FOX College Sports.  In addition, FOX Sports 
also encompasses FOX Sports Digital, which includes FOXSports.com and FOX Sports GO.  Also 
included in the Group are FOX’s interests in joint-venture businesses Big Ten Network and BTN 
2Go, as well as a licensing agreement that established the FOX Sports Radio Network. 
  
About Twitter (NYSE: TWTR) 
Twitter is what’s happening in the world and what people are talking about right now. From breaking 
news and entertainment to sports, politics, and everyday interests, see every side of the story. Join 
the open conversation. Watch live streaming events. Available in more than 40 languages around the 
world, the service can be accessed via twitter.com, an array of mobile devices, and SMS. For more 
information, please visit about.twitter.com, follow @Twitter, and download both the Twitter and 
Periscope apps at twitter.com/download and periscope.tv. 
 

http://twitter.com/
http://about.twitter.com/
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